
Stepping up
the game

How DAY Creative 
turned Eindhoven Airport
into an award-winning destination.

Regional Airports

5 ways design
will make the
difference

We are DAY. 

We believe that design can make the difference.
Our partnership with Eindhoven Airport gave us
the opportunity to prove this once again.

Fuelled by the booming tech industry in the region, 
Eindhoven Airport was well on its way to establish
itself as the second airport of the Netherlands.
In order to stay ahead of the game, Eindhoven
decided to position itself with a ‘consistently smooth
and effortless travelling experience.’

Eindhoven Airport joined forces with DAY creative 
business partners in order to turn dreams and visions 
into reality. Our on-going partnership resulted
in award-winning designs and more important:
a much better travelling experience.

Would you like to know how design can make the 
difference for your airport? Take a look at the five 
essential insights about passenger terminal design
we share with you today.
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02
Give your airport 
a sense of  place

“ What is the signature
 of your airport?”

Traveling by plane can easily lead 
to a feeling of weariness and 
‘being disconnected from place 
and time’. At DAY we believe that 
a distinctive terminal design has 
the power to ‘wake-up’ travellers 
and give them back their ‘sense
of place’. Re-activating travellers 
will boost the performance of your 
commercial services. 

For the interior design of 
Eindhoven Airport, we developed 
a distinctive visual theme, inspired 
by the perception of the local 
landscape when travelling by 
plane. Shifting from an anonymous 
passenger terminal to “the airport 
with the green sofas”.

02
Give your airport 
a sense of  place

“ What is the signature
 of your airport?”

Traveling by plane can easily lead 
to a feeling of weariness and 
‘being disconnected from place 
and time’. At DAY we believe that 
a distinctive terminal design has 
the power to ‘wake-up’ travellers 
and give them back their ‘sense
of place’. Re-activating travellers 
will boost the performance of your 
commercial services. 

For the interior design of 
Eindhoven Airport, we developed 
a distinctive visual theme, inspired 
by the perception of the local 
landscape when travelling by 
plane. Shifting from an anonymous 
passenger terminal to “the airport 
with the green sofas”.



01
Think like a 
traveller

“ Using the  customer   
 journey as a guide for
 your terminal design.”

Traveller experience is not about 
providing isolated services. It’s all 
about connecting the dots in a way
that makes sense for travellers. The 
flow throughout the entire building 
is what makes for a great 
experience.

DAY started the development of 
Eindhoven Airport by defining
a customer journey rooted in the 
positioning of the airport. For each 
part of the journey we identified
a very specific set of qualities and 
emotions. 

The customer journey became a 
guiding instrument, not just for our 
interior designers but also for the 
different levels of the Eindhoven 
Airport organisation. This 
approach resulted in a seamless 
and consistent experience. 



5 ways design
will make the
difference

We are DAY. 

We believe that design can make the difference.
Our partnership with Eindhoven Airport gave us
the opportunity to prove this once again.

Fuelled by the booming tech industry in the region, 
Eindhoven Airport was well on its way to establish
itself as the second airport of the Netherlands.
In order to stay ahead of the game, Eindhoven
decided to position itself with a ‘consistently smooth
and effortless travelling experience.’

Eindhoven Airport joined forces with DAY creative 
business partners in order to turn dreams and visions 
into reality. Our on-going partnership resulted
in award-winning designs and more important:
a much better travelling experience.

Would you like to know how design can make the 
difference for your airport? Take a look at the five 
essential insights about passenger terminal design
we share with you today.

01
Think like a 
traveller

“ Using the  customer   
 journey as a guide for
 your terminal design.”

Traveller experience is not about 
providing isolated services. It’s all 
about connecting the dots in a way
that makes sense for travellers. The 
flow throughout the entire building 
is what makes for a great 
experience.

DAY started the development of 
Eindhoven Airport by defining
a customer journey rooted in the 
positioning of the airport. For each 
part of the journey we identified
a very specific set of qualities and 
emotions. 

The customer journey became a 
guiding instrument, not just for our 
interior designers but also for the 
different levels of the Eindhoven 
Airport organisation. This 
approach resulted in a seamless 
and consistent experience. 

03
Bring your
brand to life

“ Using spatial branding
 to create awareness   
 about your brand.”

Eindhoven Airport strives to 
establish itself as the number
one choice among travellers 
in a wider region. One of our 
objectives was to re-inforce the 
Eindhoven Airport brand 
awareness among customers, 
leaving them with a strong and 
distinctive mental picture of the 
airport. 

Spatial branding is at the heart
of DAY creative business partners.
For Eindhoven Airport we 
developed a versatile ‘spatial 
branding toolkit’ that will enable
a seamless application of the 
brand identity, both online and 
offline.
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04
Re-think your
essentials

“ Gaining a fresh   
 perspective to stay
 ahead  of the curve. ”

Why do we offer the same 
experience to people with very 
different needs? When designing 
the gates for Eindhoven Airport we 
decided to extend the range of 
seating solutions. 

While some travellers might prefer 
the classic terminal chairs, 
recreational travellers appreciate 
the soft and relaxing ‘seating 
islands’ we developed. Parents 
have a fun time with their kids in 
the play area and for the business 
traveller we designed flexible 
workplaces with integrated power 
sockets and high-speed internet.

A better understanding of your 
travellers will improve your 
customer experience and, in this 
case, a decrease of the perceived 
waiting time at the gate.

Time to make
the difference?
We understand that airport 
development is all about the
fine art of ‘incremental design’. 
Eindhoven Airport was struggling 
to keep a consistent (design) 
approach while working on its 
various redevelopment projects 
over the years. DAY developed
a ‘vision on space and 
experience’, that became a
firm foundation for a long-lasting 
partnership. A partnership that 
resulted in a much better 
consistency in customer 
experience.

Working with a wide range of 
designers and strategic advisors, 
DAY is a full-service creative 
business partner for hospitality
and high-traffic locations.

Phone:+31 (020) 771-5077
Email: amsterdam@DAY.nl
Website: www.day.nl

DAY is based in Amsterdam. 

05
Design to align
    
“ Providing your external   
 partners with a versatile  
 framework.”

How to establish a ‘natural flow’
in your interior when working
with so many external partners 
(retailers, F&B, service providers)? 
This was a huge challenge for 
Eindhoven Airport as they were 
striving to deliver a ‘consistently 
smooth and effortless’ travelling 
experience. 

DAY resolved this problem by 
introducing a simple yet versatile 
framework that enables external 
partners to express their brand 
identity without disturbing the 
natural flow of the customer 
journey. 

  

We made the difference for these brands:

Stepping up
the game

How DAY Creative Business 
Partners turned Eindhoven Airport
into an award-winning desination.

Regional Airports
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Time to make
the difference?
We understand that airport 
development is all about the
fine art of ‘incremental design’. 
Eindhoven Airport was struggling 
to keep a consistent (design) 
approach while working on its 
various redevelopment projects 
over the years. DAY developed
a ‘vision on space and 
experience’, that became a
firm foundation for a long-lasting 
partnership. A partnership that 
resulted in a much better 
consistency in customer 
experience.

Working with a wide range of 
designers and strategic advisors, 
DAY is a strategic design partner 
for hospitality and high-traffic
locations.

Phone:+31 (020) 771-5077

Website: www.day.nl

DAY is based in Amsterdam. 

  

We made the difference for these brands:

ruudvansoest@day.nl




